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Gateway to 
the world
The big business capital of the South 
is where the world does business, 
creativity thrives and life is just a little 
bit better.ph
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the neighborhood’s existing attractions: CNN 
Center, Philips Arena and the Georgia Dome. 

By 2008, the real estate industry had 
cooled and Marvin was looking for his next 
project. “We had aggregated significant 
investments downtown, and out of that idea 
was born Downtown Atlanta’s Luckie Mari-
etta District, which we saw as a platform for 
branding this very special place around Cen-
tennial Olympic Park and cross-promoting 
our assets,” Marvin says. 

His idea took off and today the Luckie 
Marietta District is one of Georgia’s top tour-
ism destinations, with 20 million visitors a 
year and even more attractions on the way. 
Coming soon: the College Football Hall of 
Fame, which is relocating to Atlanta from 
South Bend, Indiana, and also the new Na-
tional Center for Civil and Human Rights. 
And after almost a 65-year absence, street-
cars will run again through Atlanta by 2014 
when construction is completed on a 2.7-mile 
system connecting Centennial Olympic Park 

with the Martin Luther King Jr. National 
Historic Site. 

Destination for Many
Brian McGowan, the president and CEO of 
Invest Atlanta, has his own helicopter view of 
downtown Atlanta and the Luckie Marietta 
District from Invest Atlanta’s 29th-floor office 
inside the Georgia-Pacific Building. The city’s 
economic development authority relocated to 
the space earlier this year, moving its offices 
into the center of the floor, making it easier 
for visitors to take in the expansive views.

“This is a global competition,” McGowan 
says. “We’re not necessarily competing 
against cities in the southeastern U.S. We’re 
competing against Frankfurt, Guanjiao and 
Dubai. Atlanta has all the necessary elements 
to compete globally.” It’s with the global stage 
in mind that the Georgia Department of Eco-
nomic Development maintains offices in 10 
countries, including Brazil, Korea and China. 
According to a U.S. Chamber of Commerce 

o you want to see the helipad?”
Developer David Marvin, founder 

and president of Legacy Property 
Group, has led me up a private elevator to 
Ventanas, an event space atop his Park Pavil-
ion mixed-use development in downtown 
Atlanta. Ventanas is Spanish for “windows,” 
an apt description for a space with two-story, 
floor-to-ceiling windows providing stunning 
skyline views. As the home of the first private 
helipad constructed in downtown Atlanta, 

it’s also the perfect perch from 
which to take in a 360-degree 
view of this ever-evolving city. 

Home to the nation’s 
third-highest concentration of 
Fortune 500 companies and 
the world’s busiest passenger 

airport, Atlanta has in recent years become a 
competitor on the global stage and a magnet 
for young professionals, innovative start-ups 
and for the kind of creative collaboration you 
won’t find many other places.

Downtown Renaissance
The seeds of Atlanta’s transformation can 
be traced to the remarkable evolution of the 
city’s downtown. Before the construction 
of the 21-acre Centennial Olympic Park for 
the 1996 Summer Olympics, the west side 
of downtown Atlanta was largely ignored. 
Even when the park was announced, many 
developers stayed away. But Marvin, who 
moved to Atlanta from California in 1993, saw 
an opportunity. 

Legacy Property Group acquired five acres 
of land adjacent to the future park in 1994 and 
over the next 14 years developed $400 mil-
lion in downtown real estate, including three 
hotels, a condominium tower and a dozen 
restaurants. At the same time, a $250 million 
donation from The Home Depot co-founder 
Bernie Marcus helped construct the Georgia 
Aquarium on downtown land donated by 
The Coca-Cola Company. Two years after 
the aquarium opened, Coca-Cola opened its 
new World of Coca-Cola next door, joining 

P R O F I L E :

Clockwise from far left: the World of coca-cola; the home Depot founders Bernie marcus and Arthur Blank; Georgia 
power headquarters; Atlanta’s trade mission to china; morehouse college graduate; Groundbreaking of Drew charter 
school senior Academy; Georgia Aquarium; cDc researcher; Unveiling of the designs for the national center for civil 
and human Rights; Georgia tech mechanical engineering professor samuel Graham; new Atlanta Falcons stadium.

The home of the world’s biggest brands and most innovative start-ups 
is fast becoming a global player. By Coleman Wood

D

A T L A N T A

Bragging rights
Entrepreneur magazine 
and nerdwallet.com both 
ranked Atlanta as the best 
place in the country to 
start a business.

“

nowaTlanTa  
my atl anta //  

Mayor  
Kasim Reed
atlanta roots: “i’ve lived in 
Atlanta since i was about 6 months 
old and grew up in the cascade 
neighborhood in southwest  
Atlanta, where i live today.”

Where you’ll find him:  
“i like cascade springs nature  
preserve. i also love piedmont 
park. my mother has lived in 
midtown for 15 years, and we like 
walking through piedmont park 
and the pocket parks in surround-
ing neighborhoods, such as Ansley.”

recommendations: “my 
favorite barbecue place is the 
mustard seed, and my favorite 
steak house is probably a tie 
between Kevin Rathbun steak and 
Bone’s. the Busy Bee café, in my 
opinion, is the best soul food place 
in the city of Atlanta.”

Why atlanta: “Atlanta’s best 
quality is easily its people. We 
have very good, hard-working and 
warm-hearted people.”
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report, Georgia is tenth in business starts and 
fourteenth in entrepreneurial activity (with 
the ninth-most-concentrated high-tech busi-
ness environment), and it has grown its share 
of total exports faster than all but four states.

“We helped more than 300 companies find 
new markets for their products last year,” 
says GDEcD commissioner Chris Cummiskey, 
who adds that 84 percent had fewer than 100 
employees. “If we can help small- or medium-
sized businesses find new markets, it will 
help increase their revenues, diversify their 
portfolios and create more jobs.”

Already the thirteenth-largest metro area 
exporter in the country, Atlanta sent $20 bil-
lion in goods and services abroad in 2010. Its 
merchandise exports grew from $15 billion to 
$17.2 billion between 2010 and 2011. Trans-
portation equipment, machinery, computers 
and electronics, chemicals and food products 
were among the key merchandise export 
categories in 2011 and Canada, Mexico, Sin-
gapore, China and Japan were among the top 
export markets.

Mayor Kasim Reed wants to grow ex-
ports even more, announcing this spring the 
launch of the Atlanta Metropolitan Export 
Plan aimed at consolidating the metro’s trade 
resources and helping medium-sized compa-
nies get in the export game. Last year, Reed 
made a 10-day, five-city trade mission trip to 
China focused on encouraging foreign direct 
investment in Atlanta and also new oppor-
tunities for metro businesses. He plans to 
strengthen Atlanta’s relationship with Central 
America and South America, and renew its 
focus on building relationships in Africa. 

“The United States will be at a tacti-
cal disadvantage if it keeps ceding growth 

and development in Africa to countries like 
China and others,” Reed says. “I am going to 
move Atlanta in that direction toward those 
countries.” 

Atlanta already has 18 sister cities around 
the world and is home to 70 foreign con-
sulates, including India, which opened an 
office last year, and Brazil, which has greatly 
expanded in its three years in Atlanta. “We’ve 
seen almost a twofold growth in the num-
ber of consulates here since the Centennial 
Olympic Games,” says Noah Downer, interna-
tional affairs liaison for the City of Atlanta. 

Atlanta’s diverse population and diversity 
of ideas has helped position it on the global 
stage. A report from 
Penn State research-
ers ranked the At-
lanta-Sandy Springs-
Marietta area as one 
of the 25 most diverse 
metropolitan areas 
in the country. An estimated 13.5 percent of 
metro Atlanta’s population is foreign-born 
and its 5.3 million population grows by more 
than 70,000 newcomers a year, making it one 
of the fastest-growing metros in the nation. 
It also has one of the highest percentage of 
black-owned businesses, with 17 Atlanta met-
ro companies making Black Enterprise’s recent 
list of top-grossing black-owned businesses. 

Atlanta is particularly attractive to young 
professionals. The 25 to 34 age demographic 
makes up 19.8 percent of the population and 
the number of metro residents 25 and older 
with bachelor’s degrees grew 36 percent from 
2000 to 2010. This smart, educated young 
population has produced an active entre-
preneurial community. Recognizing that 

Ad

innovator // 

David Butler 
Vice president of innovation, the Coca-Cola Company

As head of innovation for one of the world’s most well-known brands, David Butler’s job is to identify and 
develop new ideas that will generate value for the global company. 

What are your atlanta roots?
i have lived in Atlanta several times, but the first time was in 1991. i was living in tampa, which is also where i was 
raised, and looking for a change, so one day i just decided to move here. my family and i currently live in Decatur.

in what ways has the city changed in the years you have been here?
Atlanta has become much more diverse. it has basically anything you are looking for.

Why do you work for Coca-Cola? 
coca-cola’s entrepreneurism inspires me. people like pemberton, candler and Woodruff all had one thing in common: 
they knew how to dream big but do bigger.

Why does atlanta attract so many innovators and innovative companies? 
like other great cities around the world, Atlanta has figured out that in today’s world one plus one can equal three. 
collaboration is the key.

Where are you most inspired?
i am most inspired in nature. We have a little modern house in the north Georgia mountains. We love to hike the 
Appalachian trail, pick apples in the fall or just take in the beautiful color and crisp air.  —C. W.

coca-cola 
Freestyle®, an 
interactive self-
serve fountain 
dispenser 
that enables 
consumers to 
select from 
more than 100 
beverage brands.

DiD You KnoW?
Georgia experienced one 
of the largest increases in 
entrepreneurial activity rates 
over the past decade, according 
to the Kauffman Foundation.



Atlanta’s growth rests partly on new business 
creation, Invest Atlanta launched the business 
incubator and accelerator Startup Atlanta to 
supplement the property tax abatements and 
revolving loan programs the organization 
uses to attract companies to the region. Also 
easing the way for new businesses: Georgia’s 
tax breaks for angel investors and the Invest 
Georgia venture capital fund. 

When the Metro Atlanta Chamber em-
barked on a strategic plan to help jump-start 
the region’s economy and create more jobs, 
it focused on strengthening the ties between 
the business community and the region’s 
many higher education institutions. 

“In many ways, our best-kept secret is how 
universities have helped create what Atlanta 
is today,” says Metro Atlanta Chamber presi-
dent Sam A. Williams. “Universities are some 
of the biggest assets Atlanta has.”

With 57 colleges and universities, metro 
Atlanta ranks seventh in student enrollment 
among the country’s largest urban areas and 
its schools regularly claim top spots in U.S. 
News & World Report’s annual rankings. With 
its Business in Higher Education plan, the 
chamber aims to encourage innovation and 
technology transfer, commercialize research 

and help existing 
businesses grow 
through access to 
research, resources 
and connections to 
funding. Katie Kirk-
patrick of MAC’s 
Business in Higher Education, sets a high bar 
for the initiative: make Atlanta the best region 
in the country for higher education and a 
top-three city for job growth. “When you say 
Atlanta, we would like for people to say, ‘That 
is where all the smart people go,’ ” she says.

Naturally Collaborative 
Atlanta’s businesses work together in the 
spirit of “co-opetition,” says Williams, who 
notes that this especially extends to newcom-
ers. “Most people moved here from some-
where else. They know what it felt like,” he 
says. “Their attitude is, people reached out 
to me, so I’m going to do the same thing for 
people who just moved here.”

The public and private sectors have a good 
track record of coming together to grow the 
economy and improve quality of life. One 
example: the Perimeter submarket located 
north of the city. It was farmland until the 

DiD You KnoW?
more people fly to and from 
Atlanta and seoul, Korea, than 
any other overseas destinations 
thanks to the Korean businesses 
that serve the Kia motors plant 
in West point, Georgia.

1960s when the interstate was built and de-
velopers saw it as the next hot spot. Perimeter 
Mall, constructed in 1971, was the first large-
scale project. Office development followed. 
Today Perimeter is Atlanta’s dominant office 
submarket with 123,000+ employees and cor-
porate headquarters for nearly 50 companies

The most common way to get to Perime-
ter’s “main street,” Ashford-Dunwoody Road, 
is to exit off Interstate 285 and head north. 
At the end of the exit ramp is a diverging 
diamond interchange that reverses decades of 
American driving instinct by forcing drivers 
to drive on the left side of the road through 
the intersection before merging back to the 
right side—a traffic flow pattern that keeps 
motorists from blocking the intersection. 

The Perimeter Community Improvement 
Districts, groups of businesses that work to 
improve the area’s infrastructure, jump-start-
ed the project by hiring an engineering firm 
to address the intersection’s traffic challenges 
and working with the Georgia Department of 
Transportation, which funded construction 
of the design. The PCID’s activities are funded 
entirely by a voluntary additional property 
tax on commercial property owners. It has 
leveraged $31.1 million with an additional 

$114 million in outside funds for $145.1 mil-
lion in transportation improvement projects. 

It turns out, Atlanta’s collaborative spirit 
also works across party lines, most recently 
to help move forward plans to deepen the 
Port of Savannah, located about 250 miles 
from Atlanta. The region’s logistics and 
transportation industries are poised to benefit 
greatly from the expansion of the Panama 
Canal, but plans to deepen the port to accom-
modate larger vessels post-expansion had 
been bogged down for years.

Upon taking office, Mayor Reed, a Demo-
crat, reached across the political aisle to part-
ner with Georgia’s Republican governor, Na-
than Deal, on the effort. The bipartisan push 
has yielded results, and dredging will likely 
commence once the funding is authorized.

“People may not see it today, but when 
Governor Deal and I are both gone from 
office folks are going to realize the decisions 
we made around the port will be comparable 
to the decisions Mayor Hartsfield and Mayor 
Jackson made around the airport,” Reed says.

That’s Atlanta. It dreams big dreams, says 
Williams. “This town has always been known 
for creating a dream, then putting a flag in 
the hill and making it happen.” //    

my atl anta  // 

Stacey Abrams
Democratic leader in the Georgia 

house of Representatives

 roots: Abrams moved to 
Atlanta from Gulfport, mississippi, 

in 1989 when her parents, who 
decided to become methodist 

ministers, were admitted to emory 
University. A spelman college grad, 

she’s the first woman to lead the 
Georgia General Assembly. 

other Jobs: co-founder of  
noWaccount network and author 

of romantic suspense novels.

must try: the Busy Bee café 
and Jct Kitchen. “What they can do 
with a piece of chicken is a marvel.”

must see: “i love the West end. it 
has some of the best architecture 
in the south with painfully meticu-
lous lawns along wide boulevards.”

member of the Ambassador 
Force in downtown Atlanta.
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and related chemicals. 
its consumer brands, 
including Angel soft 
and Brawny, are in 65 
percent of households 
and it employs 2,500 in 
metro Atlanta.
WhY atlanta:  
“A lot of our customers, 

operations and businesses are along the southern 
pine belt, so it made a lot of sense to move closer to 
them. Atlanta has a great cost of living. the quality 
of life and amenities are awesome. i moved here 
from Kansas. While that will always be my home, i 
hope i never leave. there are so many things to do 
and so many smart people.” — Julie Brehm, senior 
vice president of human resources 

First Data
then: Founded in omaha in 1971, First Data has 
been headquartered twice in Atlanta. in 2009, it 
relocated from Denver to sandy springs.
noW: Routinely ranked as one of the top payment 
processors in the world, it processed $1.7 billion in 
global transactions last year and is 27th on Forbes’ 
list of America’s largest private companies. it em-
ploys approximately 1,400 people in metro Atlanta.
WhY atlanta: “Atlanta is the center of the 
universe for the payments industry and home to 
more than 90 financial tech companies. Being 
headquartered in Georgia, where we have world-
class colleges and universities training a young work 
force for careers in technology and business, First 
Data is able to recruit more specialized employees. 
— Ray Winborne, CFO 

AT&T Mobility
then: Formed from the 2004 merger between 
At&t Wireless and Atlanta-based cingular Wireless, 
the combined company remained headquartered in 
cingular’s hometown of Atlanta.
noW: it’s the fastest-growing unit of parent com-
pany At&t, which ranks 11th on the Fortune 500.
WhY atlanta: “i am in awe of how much the 
city has grown from the days when i first came here 
in the 1970s. Atlanta is well-poised to thrive in the 
next century. look at the infrastructure that it has. 
look at the companies that are located here and the 
role they are going to play in the global economy.”  
—Ralph de la Vega, president and CEO 

Cox Enterprises
then: Founded in ohio in 1898, it relocated its 
headquarters to Atlanta in 1964. 

noW: the communications, media and automotive 
services company includes cox communications, 
the third-largest cable tv provider and one of the 
largest broadband companies in the country. it 
employs some 5,000 people in the region.
WhY atlanta: “Atlanta has the busiest airport, 
great universities and a great talent pool. it is also 
a good place to live. it has a rich history from the 
olympics and the civil rights movement. it also has 
a rich diversity. you can find something for you, no 
matter what your interests.”  —John Dyer, COO 

InterContinental Hotels Group Americas
then: the U.K.-based company relocated ihG 
Americas from memphis to Atlanta in 1991. 
noW: ihG Americas has 3,500+ hotels in north 
America and south America, with more than 700 in 
development. its nine brands include intercontinen-
tal hotels & Resorts, holiday inn and crowne plaza. it 
employs 1,250 in three metro Atlanta offices.
WhY atlanta: “We wanted a direct connection 
between a gateway city and london, where our par-
ent company is headquartered, and we still wanted 
to be in the southeast because of our roots with 
holiday inn. our employees like to live here. they 
like the culture. they like the climate. the employee 
base is a strong one and the universities here sup-
port that.”  —Kirk Kinsell, president, The Americas

UPS
then: Founded in seattle in 1907, Ups moved its 
hQ from connecticut to sandy springs in 1991.
noW: the world’s largest package delivery com-
pany and provider of specialized transportation and 
logistics services manages the flow of goods, funds 
and information in 200+ countries and territories. it 
employs 10,000 people in metro Atlanta.
WhY atlanta: “We chose Atlanta for our 
headquarters for its talented work force, moder-
ate climate, affordable housing and access to 
hartsfield-Jackson Atlanta international Airport. the 
relationship between Atlanta and Ups is exactly the 
kind of innovative economic partnership we need to 
foster global growth.” —D. Scott Davis, CEO 

Newell Rubbermaid
then: Founded in 1903 in ogdensburg, new york, 
it opened its global corporate headquarters in 
Atlanta in 2008. 
noW: the marketer of consumer and commer-
cial products whose portfolio of brands includes 
sharpie, Graco and irwin had 
$5.6 billion in net sales in 2012 
in 100+ countries. it employs 
1,100 in Atlanta.
WhY atlanta: “Atlanta is 
an ideal hub as we accelerate 
our expansion into emerging 
countries. We can easily reach 
our markets and customers 
around the world, often with 
a direct flight. it also offers a 
great quality of life that makes it 
easy to attract high-quality and 
diverse talent.” — Michael Polk, 
president and CEO

The Coca-Cola Company
then: Dr. John pemberton invented coca-cola 
in Atlanta in 1886, serving the first drink at Jacobs’ 
pharmacy on marietta street.
noW: it’s 57th on the Fortune 500, with 2012 rev-
enues of $48 billion and products in 200+ nations. 
the coca-cola system employs more than 9,000 in 
Georgia, the majority in metro Atlanta. 
WhY atlanta: “Atlanta and coca-cola grew up 
together and shaped each other. Atlanta inspires the 
kind of people we want working for us. it is global, 
cosmopolitan, artistic, entrepreneurial, not afraid to 

take risks, highly educated, affordable and 
very, very friendly. young, bright people want 
to live in this beautiful, dynamic city, and 
happy people make great employees and 
ambassadors for our company.” —Muhtar 
Kent, chairman and CEO 

Georgia Power
then: Founded in 1883 as the Georgia electric 
light company of Atlanta.
noW: the largest subsidiary of the southern 
company, one of the nation’s largest generators of 
electricity, it serves 2.4 million energy customers 
in all but four of Georgia’s 159 counties. it’s also the 
state’s oldest statewide economic development 
organization and employs 930 at its Atlanta hQ.
WhY atlanta: “it is the commercial center for 
the southeast. We have the world’s busiest airport. 
We are the no. 2 U.s. city for entrepreneurial activ-

ity. We are a hotbed for innovation. We have world-
class universities and world-renowned research 
centers. it’s such a great city for start-ups and for 
companies focused on breakthrough develop-
ments.” —Pedro Cherry, vice president of commu-
nity and economic development 

The Home Depot
then: Arthur Blank, Bernie marcus and Ken lan-
gone opened the first of its stores in Atlanta in 1979. 
noW: the world’s largest home improvement 
specialty retailer (and world’s fifth-largest retailer), 
ranks 34th on the Fortune 500 and has stores in all 
50 states, the District of columbia, puerto Rico, U.s. 
virgin islands, 10 canadian provinces and mexico. it 
employs approximately 5,000 at its hQ in Atlanta.
WhY atlanta: “Atlanta has a heritage of the 
business community working with the political 
community. it has been about growth, and in order 
to be about growth, you have to be about jobs. the 
city understands that job growth is important and 
that means listening to the concerns of business, 
transportation and education. that comes naturally 
to Atlanta more so than other cities.”— Frank Blake, 
chairman and CEO 

Georgia-Pacific
then: Founded in 1927 in Augusta as Georgia 
hardwood lumber company, it moved to the pacific 
northwest in the fifties and to Atlanta in 1982. 
noW: it’s one of the world’s leading manufacturers 
of tissue, packaging, paper, pulp, building products 

P R O F I L E :

Why do the country’s top companies make their home in atlanta?  

A T L A N T A
Clockwise from far left: coca-cola 
company headquarters; At&t; newell 
Rubbermaid; Ralph de la vega, president 
and ceo of At&t mobility; cox enterprises; 
employees of the home Depot.

DiD You KnoW?
the coca-cola company, the 
home Depot and Ups all made 
Fortune’s 2013 list of the World’s 
most Admired companies, plus 
BrandZ’s top 100 most valuable 
Global Brands.

why
aTlanTa?
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with a 4G wireless network. Graduates of the 
region’s many top-notch universities, includ-
ing Georgia Tech and Emory University, 
ensure that there’s a steady supply of talent. 

Mobility and Financial Tech Leader
It’s not hard to find tech success stories in 
Atlanta. One of the biggest is AirWatch. 

Alan Dabbiere and John Marshall have 
steered the company from a two-person 
start-up that secured Wi-Fi at Panera Bread 
restaurants to the largest mobile security 
software provider in the industry. AirWatch 
secures and manages mobile devices for more 
than 7,000 customers and has experienced 
much of its growth in the past three years, 
growing from 100 to 1,300 employees since 
2010 thanks to mobile manufacturers adding 
management capabilities to their operating 
systems and consumer devices becoming 
more common in the workplace. 

The company’s growth reflects Atlanta’s 
growth as a mobility hub. Mobility companies 
employ 24,000 Georgians—the fifth-highest 
in the nation. “When you look at mobility de-
vice management, Atlanta is historically the 
mecca,” says Dabbiere, AirWatch’s chairman.

In January, AirWatch announced plans to 
hire an additional 800 employees by the end 
of the year to keep up with demand. It is also 
attracting the interest of the investment com-
munity, having recently raised $200 million. 
Dabbiere is adamant that his company could 
only have achieved its present level of success 

in Atlanta. He would know. Prior to coming 
onboard at AirWatch, he founded Manhattan 
Associates, a logistics and supply chain man-
agement software company that experienced 
tremendous growth after relocating from 
California to Atlanta in 1995. 

“Atlanta is probably one of the best-kept 
secrets in technology when you think about 
all of the Fortune 500 companies that are 
here and our really strong software industry,” 
Dabbiere says.

The region is a giant in the financial pay-
ments industry. An estimated two-thirds of 
payment card transactions worldwide are 
processed by Georgia-based companies. The 
state is home to four of the top-20 companies 
in American Banker’s FinTech 100; three of 
those companies are located in metro Atlanta. 

First Data (No. 7 on the list) was founded 
more than 40 years ago but is a relatively 
recent addition to Atlanta, having relocated 
from Denver in 2009. The company pro-
cessed $1.7 billion in global transactions last 
year and routinely ranks as one of the top 
payment processors in the world.

“Mobility is starting to change the way 
that consumers are making payments and 
merchants are taking payments,” said Ray 
Winborne, CFO of First Data. “They expect 
the buying experience to be consistent and 
connected across time and location. It needs 
to be integrated anywhere you are.”

First Data has prepared for the fu-
ture of payments processing with a new 
10,000-square-foot 
Learning & Innova-
tion Center on the 
first floor of its head-
quarters. The facility, 
which features inter-
active learning labs, 
product and technolo-
gy showcases and breakout areas, is designed 
to provide First Data’s employees, clients and 
business partners with hands-on experience 
with future financial technology. 

“When you walk into this space, you feel 
like you’re walking into Google or Apple,” 
Winborne says. “It’s really high-tech and 
takes your breath away a little bit. It’s a place 
where you can learn.” 

Last year, First Data launched an Inno-
vation Lab, where more than 25 full-time 
employees put the company’s new technol-
ogy through the wringer to test it in every 
industry imaginable. “Customers expect us 
to be looking at the future of payments for 
them, and we are doing that by viewing this 
industry with fresh eyes and an entrepre-
neurial spirit,” Winborne says.

T&T Mobility president and CEO Ralph 
de la Vega sits in the conference room 
at his company’s headquarters in 

Atlanta’s posh Buckhead neighborhood, yet 
he’s still very much connected to his home 
20 miles away. “This is actually my house,” 
de la Vega says. “I’m looking at the cameras 
through my iPad. This is the back yard, this is 
the driveway and this is the front door.”

After using his tablet to open live video 
feeds from each of his security cameras, de la 
Vega checks his carbon monoxide detectors 
and his door locks. “If I touch this button, I 
can unlock and lock my door.”

He’s demonstrating the newest innova-
tion developed at AT&T Mobility’s Atlanta 
headquarters: Digital Life. To say it’s a home 

security system is like calling an 
iPhone simply a phone. Digital Life 
provides completely wireless home 
security monitoring but also building 
automation technology that allows 
homeowners to open garage doors, 

control their thermostats and even monitor 
water pressure in their home remotely. 

“It brings tremendous value and function-
ality to a part of the industry that was not 
moving fast in terms of wireless capabilities,” 
de la Vega says. “I think we’ve really taken 
it to another level.” Digital Life is only the 
beginning for AT&T Mobility. The company 

has partnered with Panasonic Automotive 
Systems to develop “connected car” technol-
ogy (Panasonic has an Atlanta research and 
development center on the campus of the 
Georgia Institute of Technology) and also 
launched a separate unit charged with nur-
turing partnerships with tech start-ups.

Innovations happen every day in Atlanta, 
even as the region’s high-flying technol-
ogy industry somehow remains under the 
national radar. The Technology Association 
of Georgia estimates that the tech sector con-
tributes $113.1 billion to the economy—or 17 
percent of the state’s gross domestic product. 
In 2012, approximately 19,000 technology 
companies employed 253,000 Georgians.

“Technology is going to be one of the top 
areas driving jobs and economic growth 
moving forward,” says Tino Mantella, 
president and CEO of TAG, who notes that 
technology has generated almost 16,000 new 
jobs in the state in the past two years, leading 
all other sectors in job creation.

TAG’s 20,000 members and more than 
200 annual events make it one of the largest 
and most active technology trade associa-
tions in North America. The Atlanta metro is 
where much of the growth is happening. The 
city was wired for fiber while Bellsouth was 
headquartered in town, and AT&T made sure 
Atlanta was one of the first major markets 

P R O F I L E :

Technology is fast becoming atlanta’s biggest business. By Coleman Wood
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DiD You KnoW?
Atlanta was a top-10 city 
for private technology 
company acquisitions in 
2012, according to privco.

DiD You KnoW?
solar cell manufacturer suniva 
of norcross, Georgia, was named 
Renewable energy exporter of 
the year by the U.s. export-import 
Bank less than three years after 
its founding. 

City
innovaTion

Clockwise from far left:  mailchimp offices; inductees of the 
technology hall of Fame of Georgia;  AirWatch; First Data; 

suniva solar installation; First Data.
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Nurturing the Next Generation
No doubt one of the reasons there’s such a 
solid foundation of industry-leading com-
panies in mobility, financial technology, life 
sciences and health care information technol-
ogy working in the Atlanta region is because 
of the rich start-up community. 

The University of Georgia and Georgia 
State University both have technology incu-
bators, but the star in the region is Georgia 
Tech—a university that’s known for its top-
five engineering program but also for helping 
launch new businesses. 

In 1980, Georgia Tech opened the Ad-
vanced Technology Development Center, the 
first university-affiliated technology business 
incubator in the country. Since then, ATDC 
has graduated more than 150 companies. 
Forbes named it one of “12 Business Incuba-
tors that Are Changing the World.” Three of 
its biggest success stories are Internet service 
provider Mindspring, medical device compa-
ny CardioMEMS and solar tech manufacturer 
Suniva. Surprisingly, the majority of start-ups 
ATDC assists are not started at the university.

“Even though only 15 percent of our 
companies are coming out of Georgia Tech, 
100 percent of our companies want to be 
near Georgia Tech,” says Stephen Fleming, 
vice president of Georgia Tech’s Enterprise 
Innovation Institute. “They want access to our 
students, they want access to our professors, 
they want access to our laboratories and they 
want access to our relationships.”

Also nurturing the next generation of tech 
innovators: Atlanta-based Cox Enterprises, 

which recently announced that it was invest-
ing $250 million to develop cutting-edge 
technology companies. 

The initiative is headed by Cox board 
member Tripp Rackley, and it has already 
put its money behind Experience, a mobile 
app that allows attendees at sports events and 
concerts to upgrade their tickets via their 
smartphone while they’re inside a venue. 

“It’s an example of a product that adds 
value for fans as they go to sports venues and 
music venues,” says Cox COO John Dyer. 

The City of Atlanta has likewise thrown 
its hat into the start-up ring. Last summer, In-
vest Atlanta, the city’s economic development 
arm, launched Startup Atlanta, envision-
ing an “incubator without walls” in which 
start-ups of all types from all over the metro 
receive assistance getting their ideas off the 
ground. “The more incubators, the better 
because incubators and accelerators increase 
the chances for success for businesses,” says 
Brian McGowan, 
president and CEO 
of Invest Atlanta. 

Startup Atlanta 
has already com-
pleted one major project with the launch of 
an interactive map on its website that shows 
metro Atlanta’s incubators and accelerators, 
start-ups and capital sources. The goals of ini-
tiative include connecting Atlanta’s corpora-
tions with entrepreneurs as well as connect-
ing Atlanta’s entrepreneur community with 
angel and venture capital funding. The latter 
has been a long-term goal for Atlanta’s busi-

Ad

innovator //  

Michael Tavani  
Co-founder and head of product, scoutmob

scoutmob launched in Atlanta in 2010, offering a curated selection of daily deals, locally 
made products and services by local merchants, plus intel on cool events through its 
website and mobile application. it’s now in 13 cities.

What are your atlanta roots? 
my family moved here the month before i was born, and i’ve been here ever since. i currently live in 
Brookhaven.

how did scoutmob start?
After moving on from an unsuccessful concept called skyBlox, Dave payne and i had three months left 
before we had to get real jobs. We convinced a friend of a friend to invest in what would become scoutmob. 

Why does atlanta attract so many entrepreneurs? 
Atlanta is a frictionless city for start-ups, and the talent base is as good as anywhere.

What atlanta innovators do you admire? 
i admire mailchimp the most because they are a business-to-business company that made B2B fun. others include 
restaurateur Ford Fry, filmmaker Blake Williams and graphic designer Alvin Diec.

What places in atlanta inspire you? 
i love the whole Westside area. We practically launched scoutmob at the coffeehouse octane. the optimist restaurant is 
another one.

scoutmob prides itself on uncovering hidden gems in the city. What is your hidden gem?
elliott street Deli & pub, near our original office in castleberry hill. the turkey slawich is the best sandwich in Atlanta.  —C. W.

Bragging rights
PC World named Atlanta the 
second-most tech-friendly 
city in the country.
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As long as you are not build-
ing a company that is huge or 
is capital-intensive, you can do 
it here, build traction and then 
raise money.”

By all accounts, the future 
looks bright for companies such 
as Mailchimp, Scoutmob and oth-
ers in Atlanta’s tech sector. The 
daily headlines are full of companies 
that are investing big in the region. 

CBS recently opened a software 
services center in the north Atlanta 
suburb of Sandy Springs that created 
100 information technology jobs. In 
January, General Motors announced 
plans to open a $26 million technol-
ogy development center in Roswell 
that will employ more than 1,000 
people. Atlanta-based financial 
technology company Elavon, a subsidiary of 
Minneapolis-based U.S. Bank, plans to invest 
in a multimillion-dollar mobile innovation 
center in Atlanta, and Twitter recently tripled 
its downtown Atlanta data center presence 
with the leasing of an additional 100,000 
square feet. 

If TAG’s Mantella has anything to do with 
it, this upward trajectory will continue for 
the foreseeable future. “We are going to 
continue to communicate what Georgia is 
doing in technology because if people think 
about Georgia we want them to think about 
technology,” he says. //

ness community. Georgia companies received 
$264.76 million in venture capital funding in 
2012, or 1 percent of the total venture capital 
invested nationwide. The state continues 
to attract more investment dollars than its 
neighbors, but it still has ground to make up.

“We are absolutely behind where 
we should be in terms of locally 
managed venture capital funds,” says 
Fleming, who before coming to the 
ATDC worked as a venture capital 
investor in Atlanta. “We are trying 
public policy and tax incentives and 

we’re trying to set up a state venture capital 
fund as a lead investor. There is not a silver 
bullet for this problem, but we are trying a lot 
of different things to fix it.” The good news: 

This year Georgia renewed its three-year-old 
angel investor tax credit, which provides up 
to $50,000 annually for investors in qualified 
Georgia-based start-ups. According to angel 
investor Knox Massey, 121 companies applied 
for the tax credit in 2011 and 2012, and ap-
plications were up 30 percent for the first 
quarter of 2013. Other welcome news: The 
recently created Invest Georgia Fund, a state-
sponsored venture capital fund. 

“The biggest knock on Atlanta from a 
start-up perspective is raising money,” says 
Michael Tavani, co-founder of the daily deal 
company Scoutmob. “It’s really hard to raise 
money here, but I would argue that there 
are a lot of examples of companies here that 
didn’t raise any money, like Mailchimp. 

entrepreneurs  // 

Start-upS welcome a few of the many organizations supporting atlanta’s next generation of innovators.

Startup atlanta 
invest Atlanta launched this 
business “incubator without walls” 
to support the entrepreneurial 
ecosystem and spur greater 
economic activity among 
start-ups. entrepreneurs from 
all over metro Atlanta receive 
assistance with business plans, 
angel and venture capital and 
nonconventional financing and 
networking. 

Venture atlanta 
in 2012, more than 700 attended 
this annual event put on by the 
Atlanta ceo council, metro Atlanta 
chamber and the technology 
Association of Georgia to connect 
Georgia entrepreneurs with 
bankers, venture capitalists and 

angel investors. since 2002, it has 
assisted companies in raising more 
than $1.1 billion. 

Startup riot 
these all-day networking 
events give 30 start-ups three 
minutes each to present their 
company to potential investors 

and to government, 
academic and nonprofit 
groups that support 
entrepreneurs. it’s free 
for presenters and 
affordable for everyone 
else. Attendees often 
pair off for lunch at local 
restaurants or at nearby 
food trucks. 

Startup ChiCkS 
Founded in 2009, 

this group helps connect and 
grow Atlanta’s community of 
female entrepreneurs through 
monthly meetings, quarterly 
networking events, an annual 
pitch competition and a business 
accelerator program. 

atlanta teCh Village 
A “community center” for tech 
and tech-related companies, this 
Buckhead facility offers a variety 
of office configurations for small 
companies, including suites and 
coworking space. Renovations are 
under way to add a large event 
space, training labs, conference 
rooms, a coffee shop and a gym.  

atlanta teChnology 
angelS
this network of 125 accredited 
investors and sponsors invests 
in and provides postdeal 
stewardship to early stage tech 
companies in the southeast. 
it has deployed $4.5 million in 
capital, $1.9 million in the first six 
months of 2013.  — C. W.

innovator //  

Ben Chestnut 
Co-founder and Ceo, Mailchimp

 
email marketing solutions company mailchimp 
serves more than 3 million users sending 5 billion 
emails a month. the company has personality, often 
linking to funny youtube videos and sending chimp-
themed hats and t-shirts to users.

how did Mailchimp start? 
We started as the Rocket science Group, a consulting firm that helped 
advertising and creative agencies with nerdy stuff like databases and 
back-end Web development. Atlanta is home to an amazing number of 
creative and interactive agencies that feed off the major brands here.

What does atlanta have that other cities don’t? 
you can go to thumbs Up Diner and see start-up geeks mingling with the rap industry. creative 
environments need the occasional opportunity for the serendipitous collision of ideas, and 
Atlanta provides that.

Where can we find you when you’re not working? 
Road Atlanta. that glorious racetrack is wonderfully perilous, with its high-speed straights and 
counterintuitive turns that sneak up on you just when you think you have the track mastered. it 
does wonders for clearing the mind. —C. W.

DiD You KnoW?
Atlanta is among the top 10 
in activations per capita of 
square’s payment processing 
reader. the company opened 
an office in Atlanta this spring. 

AirWatch 
headquarters

Georgia technology 
summit
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tlanta Mayor Kasim Reed thinks big. 
“My long-term goal is to be the mayor 
who set Atlanta on the path to being 

the center of logistics for the Western Hemi-
sphere,” he says. 

That may seem like a bold statement 
until you realize that three major interstate 
highways converge in Atlanta, two major 
rail yards are located within city limits and 
the Port of Savannah, 250 miles away, is the 
fourth-largest container port in the country. 
Atlanta also has the world’s busiest airport: 
Hartsfield-Jackson Atlanta International, 

which has nonstop flights to more 
than 150 domestic cities and 60 inter-
national cities in 45 countries. Last 
summer, a new $1.4 billion interna-
tional terminal opened at the airport, 
adding 12 new gates to the existing 
28 international gates. 

Mayor Reed is working on several 
fronts to increase Atlanta’s logistics clout. His 
bipartisan partnership with Governor Nathan 
Deal helped jump-start the deepening of the 
Savannah Harbor after years of inactivity. He 
helped recruit British Airways World Cargo 
to the airport. Now he’s partnering with the 
airport to establish stronger relationships 
with Latin America in order to make Atlanta 
a secondary hub to Miami for shipments from 
the region. “It does not make sense to me 
to have the busiest passenger airport in the 

world and not have one of the leading cargo 
airports in the world,” Reed says. 

In July 2012, Hartsfield-Jackson Atlanta 
International extended its longest runway 
by 500 feet to accommodate heavier planes 
taking off. In 2014, it will open a fourth 
building in its south cargo complex. Also, 
the airport recently hired Miguel Southwell 
from Miami International Airport to serve 
as deputy general manager. One of his areas 
of focus is cargo development, especially in 
Latin America.

“Cargo is very important to us, and we see 
it as an opportunity for continued growth, 
which is why Mayor Reed and I have decided 
to invest additional money in cargo opera-
tions,” says Louis Miller, aviation general 
manager for the airport. 

Eleven cargo and integrated air carriers 
ship $7 billion in goods annually out of the 
airport. Delta Cargo controls the majority of 
market share, generating nearly $1 billion in 
revenues last year. There is also Atlanta-based 
UPS, which is among the top 10 international 
air freight forwarders. The company has 
extensive operations in Hartsfield-Jackson 
and it says it is planning to grow its freight-
forwarding business. 

“When you look at the road network that 
feeds Atlanta as well as the international 
flight network that comes to and from the 
airport, it certainly provides us reach to the 

P R O F I L E :

it’s already the country’s logistics leader, but atlanta has its sights 
set even higher. By Coleman Wood
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connecTing The

Ad

Delta Air lines’ agents 
in a coordination 

center overlooking the 
hartsfield-Jackson Atlanta 

international Airport.

DiD You KnoW?
hartsfield-Jackson Atlanta 
international Airport had 
the first “end-around” 
taxiway in the U.s., allowing 
more planes to land and 
take off—and making it the 
busiest airport in the world.
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rest of the world,” says Steve Flowers, presi-
dent of UPS Global Freight Forwarding. 

Atlanta-based supply chain solutions 
provider Manhattan Associates is another 
company that has helped solidify the region 
as the nation’s fifth-largest supply chain 
market. The company’s software solutions en-
able businesses to view their entire inventory 
in real time, and track distribution from the 
warehouse to the customer or to the store. 
Manhattan Carrier, which is used by half of 
the top 100 North American motor carriers, 
streamlines the transportation process by as-
sisting with driver-to-load assignments, fuel 
optimization and more.

“The importance of execution around 
supply chains becomes the differentiator be-
tween a great retailer and a laggard—whether 
they can fulfill the promise they made to 
you,” says Manhattan Associates president 
and CEO Eddie Capel.

Manhattan Associates estimates that 
its software solutions help its custom-
ers achieve transportation savings of 
10 to 15 percent, labor savings of 15 to 
30 percent and inventory savings of 8 
to 10 percent. Several of its customers 
are also headquartered in Atlanta: The 
Home Depot, Macy’s, NAPA, Newell 
Rubbermaid and Georgia-Pacific. 

Manhattan Associates has experi-
enced explosive growth since relocat-
ing from California to Atlanta in 1995. 
It opened European offices in 1999 and 
expanded to the Pacific Rim in 2003 
and 2004.

“Hartsfield-Jackson has served as 
everything we hoped it would be when 
we moved here with 35 people in 1995,” 

Capel says. “Not only can we get to 99 percent 
of our domestic customer locations directly 
on Delta, but we can get to an awful lot of our 
international locations directly from Harts-
field-Jackson.”

Atlanta logistics companies are in a perfect 
position for even more growth. Nothing less 
than a retail revolution is taking place. With 
consumers expecting to shop through a mul-
titude of channels, including on their phones, 
speed of delivery has become more vital than 
ever. As the future of shipping takes shape, 
Atlanta’s reputation as a hub for all modes of 
transportation will benefit it greatly. 

“We have nonstop flight service to six con-
tinents, and we are two days away from any 
domestic freight market in the system,” says 
Scott Barkley, managing director of global 
operations for Delta Cargo. “We are able to 
be a significant force because Atlanta is the 
gateway to the world for us.” //

aerotropolis  // 

airport city developing the area around hartsfield-Jackson atlanta international airport. 

When Ford’s hapeville 
Assembly plant closed in 2006, 
many at the time wondered 
what would be next for the site. 
the adjacent hartsfield-Jackson 
Atlanta international Airport 
was building a fifth runway and 
there was a new $1.4 billion 

international terminal—all of 
which would make the property 
ripe for redevelopment. 
enter Jacoby Development. 
coming off its successful 
redevelopment of the former 
Atlantic steel mill into the 
Atlantic station mixed-use 

development, 
Jacoby 
purchased 
the site in 
2008. “the 
investment 
the city 
made on the 
international 
terminal and 
the opening 
of the new 
alternate 
entrance 

off interstate 75 is key to 
redeveloping the whole eastern 
side of the airport,” says Jacoby 
Development president scott 
condra.

Dubbed Aerotropolis Atlanta, 
the project is targeted at 
office users looking for close 
access to the airport. porsche 
announced plans to build a new 
237,000-square-foot north 
American headquarters and a 
1.6-mile test track on nearly 28 
acres within the development.

Jacoby sold another 50 
acres to the city of Atlanta for 
off-site airport parking. it also 
plans to construct two hotels 
that will open concurrent with 
or shortly after porsche’s north 
American headquarters opens 
in late 2014 or early 2015. 

For its part, the Atlanta 
Regional commission sees 
Jacoby’s Aerotropolis project 
as the first-stage project in 
an overall revitalization of 
the city’s south side. A group 
called the Atlanta Aerotropolis 
Alliance is forming that will be 
tasked with bringing together 
area stakeholders to create a 
long-term vision for growth. 

“this area sits next to 
the world’s busiest airport,” 
says Dan Reuter, community 
development division manager 
for the Atlanta Regional 
commission. “it is an area 
that can clearly attract more 
investment and more jobs. i 
believe the airport is the key 
to growth on the south side of 
metro Atlanta.” —C. W.

Ad

porsche’s 
planned north 
American 
headquarters

new international terminal 
at hartsfield-Jackson Atlanta 
international Airport
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